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This is our own path for town development to Share happiness

Kitakyushu Food Truck Committee
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The "Weigh & Buy" Marche held
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Spread ESD Forum on “Museum Jack”
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“Real Pretend Play” Opens New Horizons for Learning
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On March 7, 2026, the "ESD Forum: Museum Jack 2025" was held at the
Takamiya Environment Museum in Yahatahigashi Ward, Kitakyushu. Led
primarily by Shizuoka University and the Kitakyushu ESD Council, the forum
aimed to report the achievements of an integrated model of social and school
education for ESD (Education for Sustainable Development) developed and
practiced over the years. Specific case studies were presented from Izunokuni
and Shizuoka cities in Shizuoka Prefecture, as well as Kitakyushu City, where
the "Museum Jack" initiative originated. Educators and interested citizens
gathered to discuss the outcomes and future potential of this innovative
approach to learning.
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Structurlng Play: The 5-Module Framework

Regarding "Museum Jack," the core of this initiative, Project Leader
Professor Yukari Tamiya of Shizuoka University explained, "Its defining
feature is a form of realistic role-play that sparks children's sense of
playfulness and draws them into inquiry-based activities."

Going beyond a simple field trip to a social education facility, the program
functions as a work experience initiative where children take on the roles
of guides and museum staff. Concurrently, the entire learning process
is characterized by its structured design, divided into mini-units called
"modules.” Specifically, the framework builds learning step-by-step, starting
from "Module 0" (encountering familiar issues), followed by "Module 1"
(investigating the museum), "Module 2" (inquiry learning), "Module 3" (a
rehearsal and "reverse scouting" to receive advice from experts), and finally,
"Module 4" (the actual "Jack" event).

During the first half of the forum, presenters shared specific examples of
how this learning took place across different regions. Daiki Morofuji, a
teacher at Meiji Gakuen Elementary School (Tobata Ward, Kitakyushu)—
which has participated in activities at the Environment Museum annually
since 2023—reported on their fiscal year 2025 efforts. "When preparing
to guide visitors, I challenged the students to think of methods other than
using tablets, which had become overwhelmingly common," he said. As a
result, a group focusing on water conservation built their own filtration
device, while others incorporated picture-story shows (kamishibai) and
musical instruments, successfully "broadening their expressive techniques."
The school's principal, Kazunari Sato, highlighted the significance of their
approach to setting tasks: "Even with complex environmental education,

creating an image map at the beginning allowed students to share
knowledge and start on common ground, which connected and expanded
their learning."

Museum Jack ; A collaborative educational program linking schools with
social education facilities such as museums and zoos. By stepping into the
shoes of museum guides and staff at real facilities, children explore exhibition
themes—including the environment, geology, ecology, and history—and
share their findings with visitors. This innovative form of learning aims to foster
autonomy and a sense of achievement through hands-on experience.
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Furthermore, Takako Fukui, principal of Ohito Kita Elementary School in
Izunokuni City, stated that the experience of fifth-graders "jacking" the Izu
Peninsula Geopark Museum "Georia" successfully bridged into their sixth-grade
learning as active members of the local community. Discussing the effectiveness
of the initiative, she noted, "It is content that highly engages even children who
struggle with a traditional school environment. The project holds that kind of
potential.”

Fulfilling Expert Intent: Tangible Gains for the Museum

Reporting from the host institution's perspective, Sota Matsubara, a curator
at the Shizuoka City Toro Museum, pointed out the constraints of a standard
school curriculum, which often limits the topic to a basic overview of the Yayoi
period. He highly praised the children for delving into the historical background
themselves, explaining aspects like why the ruins remained and why the site
was preserved. "They accomplished things that we, as a professional museum
organization, could rarely achieve on our own," Matsubara remarked, expressing
satisfaction with how the children's autonomous inquiry covered parts of the
specialized fields that curators wish to convey.

Scalability Across Generations:

A Place to Discover What You “Like”

In the roundtable discussion during the second half, participants shared
that the program possesses "scalability,” making it adaptable for everyone
from preschoolers to university students. Museum Jack is flexible enough to
accommodate cross-curricular learning—including environment, geology, and
history—regardless of the students' developmental stage. Additionally, from a
well-being perspective, it was noted that for children who find it difficult to adapt
to regular school, learning within the open space of a museum fosters a sense of
self-esteem and belonging. Feedback from attendees included comments such as,
"Interacting with experts and local volunteers provides a venue for new learning
and inspiration not only for the children but for adults as well."

Concluding the forum, Professor Tamiya stated, "Museums, where specialized
knowledge is concentrated, are precisely the places where children can discover
what they love. 'What you love' might just be the keyword for the future of
education." She re-emphasized the significance of the forum as a space where
diverse people construct learning through mutual interaction.
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Giant Geoglyph Completed at Kitakyushu Museum of Natural History & Human History Entrance
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"Sustena-Paint Project Higashida" in Kitakyushu

In late March 2026, the "Sustena-Paint Project Higashida" vibrantly
transformed the asphaltnext to the entrance of the Kitakyushu
Museum of Natural History & Human History (Yahatahigashi Ward,
Kitakyushu). Using a 150-square-meter stretch of asphalt as a canvas,

The project brought together around 180 people, including artists
with disabilities, art club students from local Yahata Chuo High
School, nearby elementary and junior high school students,
university students, welfare organizations, and government officials.
Working side-by-side regardless of age or disability, they created a

powerful symbol of an "inclusive society" where everyone plays a
leading role.

participants created a giant geoglyph themed around "ammonites,"
inspired by the museum’ s exhibits.
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M Realizing Community-Led "Placemaking”

While organized by the City of Kitakyushu (Urban Brand Creation Bureau),
this project stems from a long-standing local vision. Since 2022, the "Yahata
Higashida Town Development Liaison Council"—composed of local businesses
and organizations—has been developing the "Yahata Higashida Geoglyph"
concept. Their goal is to transform public spaces, such as Higashida Odori
Park in front of JR Space World Station and its surrounding roads, into
enjoyable spaces for citizens. The council champions "placemaking"—evolving
physical "spaces" into vibrant community "places" by merging art with urban
infrastructure. They have previously run pilot projects, including live painting
under the Space World Station overpass and painting office building entrances
and walls. Building on years of steady groundwork, the council supported the

collaborative effort for this project as a planning partner.
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Eco-Tech Meets Art: Heat-Shielding Paint X PICFA
Nippon Paint Co., Ltd. provided full logistical and technical support as part of its "HAPPY PAINT PROJECT"
social contribution initiative. The company donated heat-shielding paint and sent staff to provide technical
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guidance on-site. This special paint can lower surface temperatures by up to 10° C (approx. 18° F), aiming
to combat the urban heat island effect and support environmental sustainability.

The geoglyph was designed and produced by "PICFA" (Kiyama, Saga Prefecture), a pioneering welfare
facility that enables people with disabilities to pursue art as a career. On the day of the event, local
students and citizens meticulously painted the asphalt based on designs by PICFA artist Asuka Nakagawara
and others. The result is a vibrant collection of 174 unique ammonites. Adding a playful touch, hidden

characters like "snails" and "candies" are tucked away among the ammonites for visitors to discover.

The birth of a new landmark brightening up the town
Participating students shared positive feedback, with comments like, "It was great to see so many people
working to improve our city," and "Leaving something I painted behind as a permanent piece of the city
- e . T /y;.,,. W it is a wonderful memory." The project,
i which took five days from preparation
to completion, was captured via drone
photography and documented in a
short video. By enhancing the city's
appeal through art and fostering civic
pride, the "Sustena-Paint Project"
+ now stands as a new landmark for the
Higashida district—welcoming visitors
and showcasing their commitment to

sustainable urban development.



Bring Only What You Need into Your Life: The Welgh & Buy" Marche
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On March 12, a "Weigh & Buy" Marche took place at the
Higashida Eco Club in Yahatahigashi Ward, Kitakyushu.
Eight local shops, mainly from Yahatahigashi and Tobata
Wards, gathered at the venue. The lineup featured
carefully selected items from passionate shop owners,
including organic coffee made from beans roasted
in-house, fresh raw koji, wholesome homemade side
dishes, seasonal cut flowers, pottery, and fabrics. The
unique twist of this market is that you buy only the
amount you need, weigh it, and take it home in your
own containers.

The event brought back the traditional style of face to
face shopping, creating a space where people could
ask about the products and learn how to use them.
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HAZBZ TRbD> &5 A Bustling Venue for All Generations

. _ - o Lo As soon as the gates opened at 2:00 p.m., a wide range of generations,
TR2ROMIE & B BTEAPER O T R CIRE WA from families with young children to seniors, filled the venue. Many

Ko JEELDRFERIELARBRPOEMT BINLZNHEIHTHS visitors enjoyed casual conversations with the shop owners as they
Nl TCAREHICEZE T TZOBTYRLSSWEBE T browsed. Natural exchanges like "How can I use this in my cooking?"
2 AR hEDBERICE T, SEIKRETR BRI or "How long will this zgmount last?" popped up everywhere, filling the
3 R T air with a warm and friendly vibe. In the lounge area, people were
/;E i\\h?\' iE' %ﬁiﬁ‘ N \\i“i;C @, BALLERFLA-L—% ij:: © seen mingling and chatting over their purchased sweets and coffee. It
2203 5 R H Al L3589 % Rrdhioni, £, ZLORGH was heartening to see so many visitors bringing their own containers,
DRy N—RRFRA, MRBREZFHD, BEBITETZEIEV such as Tupperware, jars, and cloth bags. It clearly showed how many
VDR ZANZHET 2 NDZXH5 7b> ATz locals connect with this sustainable way of shopping.
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Growing Interest and Support

"T found out about this on Instagram and decided to come," said a mother in her 30s who visited with her ToveE s
young child. "I wasn't sure if there would be things for kids, but the atmosphere was lovely, and I really enjoyed DD FEY) VLY
BRREQEBERAE !

shopping for myself too. I hope they host it again! "
STThY:
Another visitor, a woman in her 70s who brought her own > N

- containers, smiled and shared, "Back in the day, we used
to take our shopping baskets to the local market street and 2z
just buy what we needed for the day. Today brought back &
fond memories, and I had a wonderful time shopping. "
Buying just what you need while enjoying a chat with the
shop owners—it was a day that reminded visitors of the
simple joy of old-fashioned shopping.
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A Richer Life Born from "That Looks Like Fun!"
——TUMUGI’ s Yumiko Sudo, who planned the Marche

The creative mind behind the "Weigh & Buy" Marche is Yumiko
Sudo, the owner of "TUMUGI," a shop featuring everyday household
items. She has visited makers all over Japan, including the Tohoku
region, to bring hand-crafted daily essentials to her customers.
All the while, she has been nurturing a simple idea: "Wouldn't
life be more interesting if we lived this way? " That idea has now
beautifully taken shape.
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The Joy of Shopping through Conversation

Sudo says the driving force behind her work is a simple,
genuine curiosity—just following what feels fun and
interesting. Nowadays, modern shopping is incredibly
convenient: you pick items at a supermarket, scan them
at the register, and head home. But at a weigh-and-pay
market, time flows a little differently. Questions like
"How much do I need for three people?" or "What's the
best way to cook this?" naturally spark dialogue, creating
small connections that feel more personal than ordinary
shopping. What Sudo treasures most is this kind of
shopping experience that used to be a normal part of daily
life. A rich, fulfilling lifestyle filled with human warmth
and conversation—the "Weigh & Buy" Marche was born
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from a shared connection with people who value these
exact same things.
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Bringing Hand-Crafted Value into Daily Life

TUMUGI introduces everyday household items meant to be part of
everyday life for ten, twenty, or even more years. Items made with
time and care by artisans—like bamboo baskets, lacquerware,and
pottery—have a unique charm that only deepens the more you use
them. Sudo hopes people can truly feel the value of this handiwork
in their routines. That is why she also hosts year-round workshops
where people can experience handcrafting firsthand, such as
making miso from scratch or sewing traditional monpe pants. She
believes that by making things with your own hands, you naturally
begin to notice the time, effort, and human stories behind the tools
we use.

Growing a Gentle Community

Four years ago, Sudo and a few friends started a community garden
club called "Hatake-bu," growing pesticide-free vegetables on a
small plot of land at the Higashida Eco Club. But it is more than just
a place to grow food. It is a space for sharing life together—making
jam from the harvest, and sharing their skills, ideas, and time with
one another.

By reshaping time-honored wisdom and handcrafts to fit our
modern routines, Sudo’ s activities gently connect people with
each other and their neighborhood. In doing so, she offers us all a
wonderful hint for living a truly rich life.
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Kitakyushu Food Truck Committee
"Canal Viola"
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Chairperson
lwao Monaka

Operating under the name "Canal Viola," we run food trucks
during weekday lunch hours and weekends, primarily along the
historic paths surrounding Kokura Castle. Our network consists
of about 50 member vendors offering a diverse, rotating daily
menu that includes fried chicken, curry, hamburgers, and crepes.
We do more than just sell food; we place tables and chairs to create
an inviting, open-air cafe atmosphere where visitors can relax.
Today, we are expanding our reach by participating in various
events across Kitakyushu and providing lunch catering at locations
such as the Telecom Center Building No. 2 in the Higashida district.

From Social Experiment to Community Partner

Our journey began in 2015 when we participated in a Kitakyushu
City social experiment aimed at utilizing public spaces.

The name "Canal Viola" translates to "Purple Canal" in Italian,
reflecting our roots in revitalizing the area around the Murasaki
River(=Purple River).In 2016, we officially established the
Kitakyushu Food Truck Executive Committee.We set our own
membership qualifications, onboarding conditions, and rules for
public space usage to launch full-scale operations.

Our core philosophy is balancing commercial success with public
contribution. Embracing our responsibility when operating in
public spaces, each vendor sets out trash cans and actively cleans
the surrounding area. By keeping the city beautiful—not just picking
up our own waste—we aim to give back to the community and bring
smiles to visitors and residents alike. We also prioritize safety, using
sturdy equipment that withstands windy conditions to maintain
a comfortable environment. Our mission is to keep Kitakyushu
bright and clean while creating welcoming spaces for relaxation.

Crafting Our Own Future and New Vibrancy

While we currently focus heavily on participating in existing events,
our ultimate dream is to host our own unique events.

We envision creating vibrant spaces designed entirely by
us, where our member vendors serve creative food and
drinks to truly delight local residents.

Marking 10 years since the formation of the Kitakyushu
Food Truck Executive Committee, we are now focused
on building a more stable management structure for the
future. By making the most of Kitakyushu’ s wonderful
public spaces, we hope to remain a vital presence that
energizes the city through the power of food.
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A Official Instagram Account
Sharing updates on schedules
and activities. For booking
inquiries, please reach out via DM.
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4 Food trucks enlivening the

area around Kokura Castle

(Top photo and others courtesy of the

Kitakyushu Food Truck Committee) p
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